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S words to describe someone you love

Image: Shutterstock All of us are the sum of many parts, one of the things that makes people so cool and interesting is how different all of us are. Still though, when it comes to people that know us well, they think of one thing about us first and foremost. If we were to go up to your significant other or your best friend and asked them to
describe you in one word, what would it be? Now don't forget, we are talking about people that like you here, otherwise, the word might be a lot different.Are you known by all as a leader who never quits? Are you courageous, having faced long odds and defeated them? Are you kind to all that you meet? Are you so affected by the world
around you would people describe you as sensitive? Are you so funny that people would forget about all of your other characteristics?  Do you have a strong sense of justice of what is right and wrong? There are a whole lot of people in the world, and there are a whole lot of words that can be used to describe each of them. Take this quiz
to find the word that might describe you best. PERSONALITY Take This Word Association Test and We'll Guess Your Dominant Personality Trait! 4 Minute Quiz 4 Min PERSONALITY What Kind of Person Are You? 5 Minute Quiz 5 Min PERSONALITY Can We Guess Your Intelligence Type Based on This Word Association Test? 5
Minute Quiz 5 Min PERSONALITY Take This Word Association Test and We'll Guess How Empathetic You Are 5 Minute Quiz 5 Min PERSONALITY Can We Guess Your Intelligence Type Based on the Words You Use? 5 Minute Quiz 5 Min PERSONALITY How Bougie Are You? 5 Minute Quiz 5 Min PERSONALITY Take This Word
Association Test and We'll Guess How Old You Are! 5 Minute Quiz 5 Min PERSONALITY Are You a Natural Healer? 5 Minute Quiz 5 Min PERSONALITY Assign These Random Items an Element and We'll Guess Your Zodiac Sign 4 Minute Quiz 4 Min PERSONALITY Play a Game of "Would You Rather" and We'll Guess If You're Gen X,
Baby Boomer, or a Millennial 5 Minute Quiz 5 Min How much do you know about dinosaurs? What is an octane rating? And how do you use a proper noun? Lucky for you, HowStuffWorks Play is here to help. Our award-winning website offers reliable, easy-to-understand explanations about how the world works. From fun quizzes that
bring joy to your day, to compelling photography and fascinating lists, HowStuffWorks Play offers something for everyone. Sometimes we explain how stuff works, other times, we ask you, but we’re always exploring in the name of fun! Because learning is fun, so stick with us! Playing quizzes is free! We send trivia questions and
personality tests every week to your inbox. By clicking "Sign Up" you are agreeing to our privacy policy and confirming that you are 13 years old or over. Copyright © 2021 InfoSpace Holdings, LLC, a System1 Company Words you use to describe yourself during an interview should represent key skills, attributes or personality traits. Some
of these characteristics are more highly demanded by employers than others. Your objective is to recognize the skills that are most important for the job you seek and demonstrate how you used them on past jobs. Skills employers require are usually listed in the job description for each position. Employers want employees who are
articulate -- possessing excellent writing and speaking skills. You must be able to provide simple but clear instructions for your subordinates. This enables your employees to execute tasks correctly and efficiently. You must also know how to break complex issues or data into usable information, whether writing a report or presenting
information at a meeting. Use action verbs during the interview to describe your past responsibilities. Explain how you executed a particular project, managed a budget or negotiated a contract with an outside vendor. Employers expect you to be well organized for most jobs. You are required to answer emails, attend meetings and meet
the daily demands of your job efficiently. You must also handle a number of projects simultaneously, assigning various tasks to employees to meet deadlines. The best way to demonstrate your organizational skills during an interview is to explain how you divvy up your work and consistently meet those deadlines. Discuss daily planners or
weekly project status logs you use for managing all projects. Show the interviewer a copy of a current project log. Analytical skills enable you to assess business situations, evaluate alternatives and address key business issues. You need analytical skills to uncover and solve problems for your employer. These problems might include
diminishing market share or sales because of aggressive competitors, or slow production. Whatever the case, describe how you assessed and solved problems in previous positions. Provide numerical results when applicable. Most companies require their employees to work on teams. These teams can be cross-functional, such as
marketing working with product development and accounting, or interdepartmental. The important thing is that you demonstrate how well you work in a team environment during the interview. Discuss SAR stories where you interacted with others to complete projects. SAR means situation, action and results. The situation is the summary
of the project, including important goals. Actions may include details about with whom you interacted to complete the project. And the results include the positive contributions you made on a particular team. Computer skills are also essential for business professionals. Most employees are expected to know how to use various word-
processing, email, spreadsheet and presentation software packages. You might also need database software skills to manage lists of customers or track promotional campaigns. Tell the interviewer what computer software skills you have. Emphasize your expertise level with each type of software. For example, your finance job might
require intermediate or advanced spreadsheet skills. Keep up with the latest daily buzz with the BuzzFeed Daily newsletter! Do you use cheesy clichés, overblown superlatives, or breathless adjectives to describe yourself in your social media profiles and marketing materials? Do you write things about yourself you would never actually
have the nerve to say?Here are some words that are great when other people use them to describe you--but you should never use to describe yourself, along with a few other words that everyone seems to use (many make annual appearances on LinkedIn's lists of most overused words and phrases from LinkedIn profiles).Either way,
think hard about swapping them out of your social profiles--and your website, marketing, and other company communications:Most companies claim to be innovative. Most people claim to be innovative. Most are, however, not innovative. I'm definitely not. And that's OK, because innovation isn't a requirement for success. (You don't have
to be new--you just have to be better.)And if you are innovative, don't say it. Prove it. Describe the products you've developed. Describe the processes you've transformed.Give us something real so your innovation is unspoken but evident, which is always the best kind of innovative to be.Usain Bolt: world-class sprinter with the Olympic
medals to prove it. Serena Williams: world-class tennis player. (Oh, let's just say it: best female tennis player ever.)But what is a world-class professional or company? Who defines "world-class"? In your case: probably just you.Maybe you're data driven. (Wow, you try to objectively think through decisions?) Or maybe you're customer
driven. (Wow, you try to please the people that pay you?)Or maybe you're just plain old driven.No matter what the form, driven is like "motivated." Or "inspired." It's filler.Say you have "extensive experience in web design." Fine, but how long you've been in business indicates nothing: You could still be the worst programmer in the
world.What matters more is what you've done: how many sites you've created, how many back-end systems you've installed, how many customer-specific applications you've developed (and what kind)...Don't tell us how long you've been doing it. Tell us what you've done.Like Margaret Thatcher said, "Power is like being a lady; if you
have to say you are, you aren't." Show your expertise instead."Presented at TEDxEast " or "Predicted 50 out of 50 states in 2012 election" (Hi, Nate!) indicates a level of authority. Unless you can prove it, "social media marketing authority" might simply mean you spend way too much time worrying about your Klout score. (If people still
worry about Klout scores.)Really? You focus on doing what you get paid to do?"Responsible" cuts two ways. You can be responsible (but, one hopes, isn't everyone?) or you can be responsible for (which is just a boring way of saying that you did something).If you're in social media marketing, don't say you're "responsible for social
campaigns"; say you grew conversions by 40 percent using social channels. "Responsible" is a great example of passive language begging to become active.Don't tell us what you're responsible for. Tell us what you've done. Achievements are always more impressive.The majority of businesses can sell goods or services worldwide; the
ones that can't are fairly obvious.Only use "global provider" if that capability is not assumed or obvious; otherwise, you just sound like a small company trying to appear big.Check out Chris Rock's response (not safe for work or the politically correct) to people who say they take care of their kids. Then substitute words like motivated.Never
take credit for things you are supposed to do--or supposed to be.See particular words often enough and they no longer make an impact. Creative is one of them. (Use finding creative references in random LinkedIn profiles as a drinking game and everyone will lose--or win, depending on your perspective).Creative is just one example.
Others include extensive, effective, proven, influential, and team player. Some of those terms may truly describe you, but since they are being used to describe everyone, they've lost their impact.We all have a track record. It may be good, it may be bad, but we all have one. (And they're all "proven.")I actually like what "track record"
implies: You've done stuff, hopefully awesome stuff. You've gotten results, made things happen, come through in the clutch... so share a few facts and figures instead.Describe on-time performance rates, or waste percentages, or under-budget statistics; let your track record be proved by your achievements.This word usually modifies
another word: organizational development, organizational optimization, organizational behavior, organizational values, or organizational communication....OK, let's stop there before we nod off.If you are "vigorously active and forceful," um, stay away.People who try to be clever for the sake of being clever are anything but. Don't be a self-
proclaimed "ninja," "sage," "connoisseur," "guerrilla," "wonk," "egghead," etc.It's awesome when your customers affectionately describe you that way. But refer to yourself that way, and it's obvious you're trying way too hard to impress other people--or yourself.Museums have curators. Libraries have curators. Tweeting links to stuff you find
interesting doesn't make you a "curator" or an "authority" or a "guru."I know many people disagree, but if you say you're incredibly passionate about, oh, incorporating elegant design aesthetics into everyday objects, then to me you sound over the top.The same is true if you're passionate about developing long-term customer solutions. Try
the word focus, concentration, or specialization instead.Or try love, as in, "I love incorporating an elegant design aesthetic in everyday objects." For whatever reason, that works for me. Passion doesn't. (But maybe that's just me.)Fingerprints are unique. Snowflakes are unique. You are unique--but your business probably isn't. That's fine,
because customers don't care about unique; they care about "better."Show you're better than the competition, and in the minds of your customers you will be unique--without ever having said so.Check out some random bios and you'll find plenty of further-modified descriptors: "Incredibly passionate," "profoundly insightful," "extremely
captivating...."Isn't it enough to be insightful or captivating? Do you have to be profoundly insightful?If you must use over-the-top adjectives, spare us the further modification. Trust that we already get it.A few people start multiple successful long-term businesses. They are serial entrepreneurs.The rest of us start one business that fails or
does OK. We try something else, try something else, and keep on rinsing and repeating until we find a formula that works.Those people are entrepreneurs. Be proud to be "just" an entrepreneur, because you should be.A strategic decision is one that is based on the big picture. Shouldn't everyone be able to make decisions based on more
than what is right in front of him or her?"Strategic" is a close cousin of "strategist," another buzzword that bugs me. I sometimes help manufacturing plants improve productivity and quality. There are strategies I use to identify areas for improvement, but I'm in no way a strategist. Strategists look at the present, envision something new, and
develop approaches to make their vision a reality.I don't create something new; I apply my experience and a few proven methodologies to make improvements.Very few people are strategists. Most "strategists" are actually coaches, specialists, or consultants who use what they know to help others. Ninety-nine percent of the time that's
what customers need--they don't need or even want a strategist.You won't just decide what's right for me and force me to buy it? Wow.If your process is designed to take my input and feedback, tell me how that works. Describe the process. Don't claim we'll work together--describe how we'll work together.That's my list -- clearly subjective
and definitely open to criticism. More important, what do you think? What would you add or remove?(Special thanks to Nancy Owen for pointing out a number of typos in the original article, as well as suggesting a number of better word choices. Thanks Nancy!) Published on May 18, 2021 We have two ears and one mouth for a reason—
effective communication is dependent on using them in proportion, and this involves having good listening skills.The workplace of the 21st century may not look the same as it did before COVID-19 spread throughout the world like wildfire, but that doesn’t mean you can relax your standards at work. If anything, Zoom meetings, conference
calls, and the continuous time spent behind a screen have created a higher level of expectations for meeting etiquette and communication. And this goes further than simply muting your microphone during a meeting.Effective workplace communication has been a topic of discussion for decades, yet, it is rarely addressed or implemented
due to a lack of awareness and personal ownership by all parties.Effective communication isn’t just about speaking clearly or finding the appropriate choice of words. It starts with intentional listening and being present. Here’s how to improve your listening skills for effective workplace communication.Listen to Understand, Not to Speak
There are stark differences between listening and hearing. Listening involves intention, focused effort, and concentration, whereas hearing simply involves low-level awareness that someone else is speaking. Listening is a voluntary activity that allows one to be present and in the moment while hearing is passive and effortless.Which one
would you prefer your colleagues to implement during your company-wide presentation? It’s a no-brainer. Listening can be one of the most powerful tools in your communication arsenal because one must listen to understand the message being told to them. As a result of this deeper understanding, communication can be streamlined
because there is a higher level of comprehension that will facilitate practical follow-up questions, conversations, and problem-solving. And just because you heard something doesn’t mean you actually understood it.We take this for granted daily, but that doesn’t mean we can use that as an excuse.Your brain is constantly scanning your
environment for threats, opportunities, and situations to advance your ability to promote your survival. And yet, while we are long past the days of worrying about being eaten by wildlife, the neurocircuitry responsible for these mechanisms is still hard-wired into our psychology and neural processing.A classic example of this is the
formation of memories. Case in point: where were you on June 3rd, 2014? For most of you reading this article, your mind will go completely blank, which isn’t necessarily bad.The brain is far too efficient to retain every detail about every event that happens in your life, mainly because many events that occur aren’t always that important.
The brain doesn’t—and shouldn’t—care what you ate for lunch three weeks ago or what color shirt you wore golfing last month. But for those of you who remember where you were on June 3rd, 2014, this date probably holds some sort of significance to you. Maybe it was a birthday or an anniversary. Perhaps it was the day your child was
born. It could have even been a day where you lost someone special in your life.Regardless of the circumstance, the brain is highly stimulated through emotion and engagement, which is why memories are usually stored in these situations. When the brain’s emotional centers become activated, the brain is far more likely to remember an
event. And this is also true when intention and focus are applied to listening to a conversation. Utilizing these hard-wired primitive pathways of survival to optimize your communication in the workplace is a no-brainer—literally and figuratively.Intentional focus and concentrated efforts will pay off in the long run because you will retain more
information and have an easier time recalling it down the road, making you look like a superstar in front of your colleagues and co-workers. Time to kiss those note-taking days away! Effective Communication Isn’t Always Through Words While we typically associate communication with words and verbal affirmations, communication can
come in all shapes and forms. In the Zoom meeting era we live in, it has become far more challenging to utilize and understand these other forms of language. And this is because they are typically easier to see when we are sitting face to face with the person we speak to.Body language can play a significant role in how our words and
communication are interpreted, especially when there is a disconnection involved. When someone tells you one thing, yet their body language screams something completely different, it’s challenging to let that go. Our brain immediately starts to search for more information and inevitably prompts us to follow up with questions that will
provide greater clarity to the situation at hand. And in all reality, not saying something might be just as important as actually saying something.These commonly overlooked non-verbal communication choices can provide a plethora of information about the intentions, emotions, and motivations. We do this unconsciously, and it happens
with every confrontation, conversation, and interaction we engage in. The magic lies in the utilization and active interpretation of these signals to improve your listening skills and your communication skills.Our brains were designed for interpreting our world, which is why we are so good at recognizing subtle nuances and underlying
disconnect within our casual encounters. So, when we begin to notice conflicting messages between verbal and non-verbal communication, our brain takes us down a path of troubleshooting. Which messages are consistent with this theme over time? Which statements aren’t aligning with what they’re really trying to tell me? How should I
interpret their words and body language?Suppose we want to break things down even further. In that case, one must understand that body language is usually a subconscious event, meaning that we rarely think about our body language. This happens because our brain’s primary focus is to string together words and phrases for verbal
communication, which usually requires a higher level of processing. This doesn’t mean that body language will always tell the truth, but it does provide clues to help us weigh information, which can be pretty beneficial in the long run.Actively interpreting body language can provide you with an edge in your communication skills. It can also
be used as a tool to connect with the individual you are speaking to. This process is deeply ingrained into our human fabric and utilizes similar methods babies use while learning new skills from their parents’ traits during the early years of development.Mirroring a person’s posture or stance can create a subtle bond, facilitating a sense of
feeling like one another. This process is triggered via the activation of specific brain regions through the stimulation of specialized neurons called mirror neurons. These particular neurons become activated while watching an individual engage in an activity or task, facilitating learning, queuing, and understanding. They also allow the
person watching an action to become more efficient at physically executing the action, creating changes in the brain, and altering the overall structure of the brain to enhance output for that chosen activity.Listening with intention can make you understand your colleague, and when paired together with mirroring body language, you can
make your colleague feel like you two are alike. This simple trick can facilitate a greater bond of understanding and communication within all aspects of the conversation. Eliminate All Distractions, Once and for All As Jim Rohn says, “What is easy to do is also easy not to do.” And this is an underlying principle that will carry through in all
aspects of communication. Distractions are a surefire way to ensure a lack of understanding or interpretation of a conversation, which in turn, will create inefficiencies and a poor foundation for communication. This should come as no surprise, especially in this day in age where people are constantly distracted by social media, text
messaging, and endlessly checking their emails. We’re stuck in a cultural norm that has hijacked our love for the addictive dopamine rush and altered our ability to truly focus our efforts on the task at hand. And these distractions aren’t just distractions for the time they’re being used. They use up coveted brainpower and central processes
that secondarily delay our ability to get back on track.Gloria Mark, a researcher at UC Irvine, discovered that it takes an average of 23 minutes and 15 seconds for our brains to reach their peak state of focus after an interruption. Yes, you read that correctly—distractions are costly, error-prone, and yield little to no benefit outside of a bump
to the ego when receiving a new like on your social media profile.Meetings should implement a no-phone policy, video conference calls should be set on their own browser with no other tabs open, and all updates, notifications, and email prompt should be immediately turned off, if possible, to eliminate all distractions during a
meeting.These are just a few examples of how we can optimize our environment to facilitate the highest levels of communication within the workplace. Actions Speak Louder Than Words Effective communication in the workplace doesn’t have to be challenging, but it does have to be intentional. Knowledge can only take us so far, but once
again, knowing something is very different than putting it into action.Just like riding a bike, the more often you do it, the easier it becomes. Master communicators are phenomenal listeners, which allows them to be effective communicators in the workplace and in life. If you genuinely want to own your communication, you must implement
this information today and learn how to improve your listening skills. Choose your words carefully, listen intently, and most of all, be present in the moment—because that’s what master communicators do, and you can do it, too! More Tips Improving Listening SkillsFeatured photo credit: Mailchimp via unsplash.com
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